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Coverage mentioning the IPCC in 2011
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5047 items of coverage were 
recorded in 2011 w ith  the IPCC 

mentioned by name

Only 8% of these portrayed the IPCC 
in a negative light.

31% of the to ta l negative press 

received in 2011 appeared in August

The press team directly inspired (via 

a news release) or influenced (by 
responding to  an enquiry) almost 

3000 items of coverage.

16% of the coverage logged was 

from  the national press.

The remaining 84% was 
predominately regional press 

coverage but also included some 

online and trade coverage.
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Jul-11, £1,157,348.00

August 2011 was an incredibly busy month fo r the press team w ith  580 media enquiries, over 800 

items of coverage w ith  more than 20% from  national sources.

The rise was due to  a number of factors as well as our independent investigation into the 

circumstances surrounding the death o f Mark Duggan. The IPCC played a key role in the phone 
hacking scandal and police inform ation leaks. There was also spotlight on Taser and pepper spray 
use follow ing the deaths o f Dale Burns (Independent), Jacob Michael(lndependent) and Phillip 
Hulme (Referral) in the North West. We also released findings from  the Peter Chapman, 
independent investigation, which looked at Merseyside police contact w ith Peter Chapman prior to 

the death o f Ashleigh Hall, and made the national news.
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Media Enquiries received and responded to by the Press Team in 2011
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Top 10 Subjects for media enquiries to the IPCC in 2011

Complaint Statistics Raoul Moat, 63 
Dale Burns - Cumbria 2009/10,66 |

dtpc (taser), 68 N. H

PC Mark Kennedy - ...
undercover

environmental
protester, 74 .....

N Yorkshire - Chief 
Constable GrahameNMaxwell, 79

Death of David 
Emmanuel (Smiley 

Culture), 84
Fiona Pilkington and 
Francecca Hardwick 

deaths, 85

Fatal shooting 
Tottenham 4.8.11, 

^327

Ian Tomlinson, 85

Phone hacking 
(previous ID: 

CP1303/2011), 171
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In 2011 press team 

received 4084 calls.

This is 658 more (almost 
20% more) enquiries 

received in 2011 than in 

2010.

The top 10 media enquiry 
subjects shown made up 

27% of the 2011 tota l 

media enquiries received.

355 news releases were 
w ritten  and distributed by 

the Press team in 2011. 8 

more than in 2010.
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•  March and November proved busy months fo r the press team. The increase in enquires in both these 
months directly relates to  the investigation in to  the death o f David Emmanuel (Smiley Culture). March 
being the beginning of the investigation and November seeing the investigation findings released.
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• We started 2011 w ith  just over 1000 tw itte r followers and ended w ith almost 3924 followers. An increase in 
2011 o f almost 3000 people. The news team tweeted almost 400 tim es during the course o f 2011.

No. of Tweets bythe IPCC, No. of Retweets byourtwitter 
followers and No. of new followers in that week
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•  The statistics above show tha t there is a strong correlation between the number of tweets we send out, the 

number of retweets by others and the growth in the number of followers week on week. This demonstrates 

tha t the more times we tw eet the more interest there is in our tw itte r page.

•  There is a distinct growth in the number of followers and number o f retweets at the end of 
August/September and this corresponds to  the IPCC being in the news due to  involvement in the 

Tottenham fatal shooting of Mark Duggan and the riots which followed.

•  In 2011 we issued 7 videos on mainly of commissioners releasing information about
investigations or announcing the IPCC's involvement in investigations. In to ta l these videos were viewed over 

3000 times. The most successful one w ith  1812 views was Mike Franklin discussing the Smiley Culture 

investigation.

•  In 2012 we are going to  attem pt to  m onitor and evaluate the tone of social media activity in order to  drill 
down fu rther into this impact social media has on IPCC's reputation. In addition to  this we hope to  focus 

more resource on all the activities mentioned above.
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