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Media Law Update for all Media
By the end of the programme you will be have:
Knowledge of the changes in the media law covering defamation, mostly libel, 
and intellectual property (IP), mostly copyright, covering all media 
Content:
Who should attend: Anybody reporting, writing and editing in any media who 
has been on a libel or copyright course and needs a refresher. A fundamental 
knowledge of media law which has been gained over three years ago is also a 
pre-requisite.
Duration: 1/2 day

L ib e l

Changes in what the claimant has to prove for paper and multimedia 
Changes in defences for paper and multimedia: 

o The extension of justification 
o The strengthening of fair comment
o The development of the Reynolds defence and the defence of 

reportage in privilege
o The strengthening of the review defence

The im p a c t o f  m u ltim e d ia  p u b lis h in g  a n d  h o w  co u rts  a re  d e a lin g  w ith  it  
IP
C o p y rig h t: the  d e v e lo p m e n t o f  W lP O  ru le s  a n d  the  d iffe re n ce s  e m erg in g  
b e tw e e n  d iffe re n t im p le m e n ta tio n s
Trade  m a rks : m u ltim e d ia  a p p lica tio n s  o f  in te rn a tio n a l p u b lis h in g  th rough  
m u ltim e d ia
C o n fid e n tia lity : the  g ro w in g  c o n fid e n tia lity  la w s  
P riva cy : the  e m e rg in g  p r iv a c y  la w s
U s ing  the  In te rn e t as  a so u rce  o f  p h o to s , g raph ics , text, m u s ic  a n d  v ideos  
TM G  le g a l p ro c e d u re s  a n d  se rv ice s

How the business works
By the end of the programme you will:
Have a greater understanding of how different parts of the business 

work together
Content:
Course content:
What do they do? Key departments and their roles:

Ads
Circulation 
Marketing 
HR 
IT
Finance 
Legal
Reader Relations 

How do we measure up?
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• What are our competitors doing in print and online? 
Who should attend: All editorial staff 
Duration 1/2 day

MOD100019140


